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Our
subscribers
include all the
major theater
chains, including:

Regal
Entertainment
Group

AMC
Entertainment

Cinemark USA
Carmike Cinemas

National
Amusements

Cineplex
Entertainment

Kerasotes
Showplace
Theatres

Marcus Theatres
Corporation

Hollywood
Theaters

Rave Motion
Picture Theaters
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BOXOFFICE PRO is the ONLY Official Magazine of
NATO—the National Association of Theatre Owners.

BOXOFFICE PRO is the ONLY magazine that can
guarantee circulation to more than 90% of the North
American Exhibition Industry.

BOXOFFICE PRO is the ONLY film trade magazine
that publishes a Digital Edition—available to
hundreds of thousands of users every month at
boxoffice.com.

BOXOFFICE PRO is the ONLY trade publication of
its kind with more than twice the readers of its
closest competitor.

BOXOFFICE PRO is constantly employing innovative
and fresh ideas to increase our readership. This
includes distribution at all of the major trade shows,
on-site reporters at the major conventions and the
constant updating of our web site at BOXOFFICE.com.

decision makers read BOXOFFICE ...

... AND EVERY MEMBER OF
NATO RECEIVES A COPY OF

= BOXOFFICE EACH MONTH

Executives in film
prodution, distribution,
marketing and promotion

SHARK MIGHT 3D
WANTS TO TAKE A BITE
OUT OF THE BOX OFFICE

BoxoFFICE Pro is dedicated to bringing
motion picture professionals the

most up-to-date information, data and
analysis from our veteran editorial staff
and top industry experts to insure our
readers have access to the knowledge
that will enable them to make informed,
profitable decisions about which

products and services they purchase.

Every month in Boxorrice Pro, and
every day at BOXOFFICE.com, we
provide an insightful look at both the
vibrant North American market as
well as a global perspective from Latin
and South America, Europe, Asia and

Australia.

BoxoFFICE Pro provides

comprehensive coverage of the

growing independent film business
and provides detailed reports from the

world’s best-attended film festivals.

Experts from all sectors of the motion
picture industry provide their expertise,
analysis and forecasts so our readers

can make informed strategic decisions.

Since the days of silent films, whenever
exhibitors and other motion picture
professionals need information, they

turn to BoxorFICE PRro.

They won't find you if you’re not part

of the family of BoxoFFicE advertisers.
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With 12 issues annually, BoxorrIce Pro covers the entire range of topics and subjects of interest to the theatrical
exhibitor. Each issue features a special section devoted to that month's theme while also delivering the staple
features our readers have relied on for decades..

JAN JUL INTERNATIONAL EDITION
GIANTS OF EXHIBITION SOCIAL NETWORKING / SOUND
On Sale 12.22.11 ‘ Reserve by 12.12.11 Materials by 12.13.11 On Sale 06.20.12 ‘ Reserve by 06.07.12 Materials by 06.08.12

BONUS DISTRIBUTION TO ALL CINE EUROPE ATTENDEES

INTERNATIONAL EDITION

PIRACY CONCESSION MARKETING

On Sale 01.18.12 ‘ Reserve by 1.09.12 Materials by 1.10.12 On Sale 07.18.12

Reserve by 07.10.12 Materials by 07.11.12

BONUS DISTRIBUTION TO ALL NAC AND SHOWSOUTH ATTENDEES

DIGITAL TECHNOLOGY 74TH ANNUAL BUYERS GUIDE

Reserve by 08.08.12 Materials by 08.09.12

On Sale 02.20.12 ‘ Reserve by 02.08.12 Materials by 02.10.12 On Sale 08.20.12

T oct
SPRING & SUMMER BLOCKBUSTERS ALTERNATIVE CONTENT
On Sale 03.19.12 ‘ Reserve by 03.08.12 Materials by 03.09.12 On Sale 09.17.12 ‘ Reserve by 09.11.12 Materials by 09.07.12

BONUS DISTRIBUTION TO ALL GENEVA CONVENTION ATTENDEES

MAY NOV
NEW PRODUCTS HOLIDAY BLOCKBUSTERS

On Sale 04.17.12 ‘ Reserve by 04.03.12 Materials by 04.04.12 On Sale 10.17.12 ‘ Reserve by 10.09.12 Materials by 10.10.12
BONUS DISTRIBUTION TO ALL CINEMACON ATTENDEES BONUS DISTRIBUTION TO ALL SHOWEAST ATTENDEES

JUN DEC INTERNATIONAL EDITION

INSIDE YOUR THEATER THE YEAR AHEAD & OSCAR BUZZ

On Sale 05.21.12 ‘ Reserve by 05.08.12 Materials by 05.09.12 On Sale 11.21.12 ‘ Reserve by 11.09.12 Materials by 11.12.12

BONUS DISTRIBUTION TO ALL SHOWCANADA ATTENDEES BONUS DISTRIBUTION TO ALL CINEASIA ATTENDEES

COVER STORY Exclusive interviews with the director and stars of a major studio release

EXECUTIVE SUITE The President of NATO tells it like it is

RUNNING NUMBERS NATO's Director of Media & Research looks deep into the data

LAW & ORDER NATO's general counsel guides us through the legal lay of the land

SHOW BUSINESS Unique exhibitor tips and success stories

FRONT LINE AWARD Ve celebrate the stars of exhibition—the ticket takers, ushers and the people behind the candy counter

FRONT OFFICE AWARD Acknowledging outstanding theater managers and supervisors
MARQUEE AWARD Profiles of the best movie houses in America

ON THE HORIZON A preview of movies you'll want to keep on your radar
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COMING SOON A preview of movies nearing release

BOOK IT! A rundown of available documentaries, independent films and world cinema
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BoxorrICE Pro is dedicated to bringing theatrical exhibition professionals the most up-to-date information, data and
analysis. This ensures that our readers have access to the knowledge that will enable them to make informed, profitable
decisions about which products and services they purchase. Our annual, monthly and special features offer you a unique
opportunity to promote your products and deliver your message to thousands of exhibition professionals.

- AN APPEAL TO
n e REASON AND
REASONS TO
L] APPEAL
. !

GENEVA
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Cover Burst ——»

available to sty
full-page

advertisers
(text and page
reference only)
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Hypocris

. hyperbole and the movie
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Full
\%

Just a few of our friends: Cadbury Adams, Christie, Cinedigm, Dolby, Doremi, DTS, Eastman Kodak, JBL, Mobiliario, NEC Solutions,
Odell's, Osram, Paramount Pictures, Proctor Companies, Retriever Software, QSC, Screenvision, Sony, Sony Pictures, Strong International,
Texas Digital, Texas Instruments, Universal Studios, Walt Disney Studios, Warner Bros.
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ADS SPECS & RATES

BoxorrIcE Pro understands that your budget may not afford you the opportunity to make a splash with a 2-page spread
at the front of the magazine. So we've designed our monthly features and departments to highlight your message by
devising a special one-third page spot on the right-hand side off our most popular monthly columns. Your ad will anchor
these spreads and no other ad will appear next to your message.

Gatefold

Spread

Full Cover

Cover Burst

Full Interior

Half V

Half H

Third

Quarter

Classified

Classified Display

Belly Bands

Cover/Page Tips

Inserts

contact us

$6055

$4037

$950

$3681

$2587

$2587

$1936

$1573

$2 per word

$1 30 per inch

contact us

Specs depend on page count and location within the book

16.75" x 11.1"
6.92" x 4.6" NON-BLEED

8.5" x 11.1" BLEED
8.25" x 10.875" TRIM

2" x 2" (12p x 12p)
(available to full-page advertisers only)

NOTE:

ALL LIVE MATERIAL SHOULD BE
NO CLOSER THAN .375" FROM
ANY EDGE

8.5" x 11.1" BLEED
8.25" x 10.875" TRIM

3.5" x 9.75" VERTICAL NON-BLEED
4.167" x 11.1" BLEED

7.25" x 4.75" NON-BLEED
8.375" x 5.5" (50p3 x 33p2) BLEED

2.3" x 9.7" NON-BLEED
2.93" x 11.1" BLEED

3.5" x 4.75"

send copy and billing info via email attachment to susan@boxoffice.com

column width is 2.3"

FREQUENCY DISCOUNTS AVAILABLE FOR ALL AD SIZES

Do not email your ad. To post your ads via ftp, please email susan@boxoffice.com with 'ftp instructions' in the subject line.

Format: Hi-Res PDF/X-1a with fonts embedded or InDesign CS4 or earlier with fonts and hi-res images packaged. No lllustrator or .eps files accepted.



ADS OPPORTUNITIES
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BoxoFFICE.coM has been online since 1994 and is
constantly and continually being updated daily with news,
reviews, features, trailers, and more.
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News: We publish breaking film news as it happens and it BOXOFFICE

provide original reporting and analysis when stories 3 Pt =
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warrant. In addition to production news we provide e == i o G 8
coverage exclusive of the exhibition industry. [ TR

Reviews: Our original film reviews, filed by some of the : T e
most respected critics in the entertainment industry, Sy o — e
number in the thousands and include critiques of every - — e e gRaas 4 e
domestic theatrical film released each year. Four of our = T e
critics are members of the prestigious Los Angeles Film s v P
Critics Association—more than any other film or news o TR VI e s —
site. Readers interact with our reviewers via on-site ool e T T
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commenting and follow them via Twitter and other o e
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social networking services and that high-level of interest e | S e —
translates into a deeply dedicated readership. And studios - i "
take note—BOXOFFICE reviewer quotes can be seen in the : L, el Want fo fill all of

trailers of major Hollywood releases. it
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AVAILABLE : in =
BANNERS T Eila |, DT, e e
Leaderboard 728 x 90 :‘._::..._:_ 3 "_ p \
Skyscraper 160 x 600 .Im‘ e T :
Small Skyscraper 120 x 600 0 " = -'.: ;
Med Rectangle 300 x 250 . s i
Small Banner 300 x 60 P e A —
Formats: _.. -*. .-..

Flash / JPG / GIF / JAVASCRIPT i it e T
CALL FOR RATES AND DETAILS Lo RS S

ADVERTISING CONTACTS
PETER CANE / PUBLISHER / 212-922-9800 / PETER@BOXOFFICE.COM
SUSAN UHRLASS / VP ADVERTISING / 310-876-9090 / SUSAN@BOXOFFICE.COM



